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Photographer Ed Rode Brings Country Royalty,
And Its Behind-The-Scenes Creators, Into Focus

Porter Wagoner’s golden, rhinestone-crusted boots and in-
tricately stitched wagon-wheel cuffs provide some showbiz
flash for the cover.

Butinside photographer Ed Rode’s coffee-table book Song-
writer Musician: Behind the Curtain With Nashville’s Iconic
Storytellers and Players, a series
of static images captures a raw
sense of dozens of creators affili-
ated with Music City.

The Chicks make goofy faces

for the camera, informal Luke
Bryan plays guitar with his shoe
scuffing a couch, Dolly Parton
gets lost in personal nostalgia,
Dierks Bentley strikes a pose
next to the mud-covered pickup
that brought him to Nashville,
and George Strait flashes a
smile under a blue clear sky,
though his eyes suggest a bit of
SOrTow or weariness.

People operate in a dynamic
world, and through constant
movement, convey multiple feel-
ings at a time. When they reveal a little more than intended,
a shiftin expression or a gesture can cover the deep emotions
when they rise to the surface. But a still photo, taken at the
right moment, can capture a fleeting window to something
intangible in the subject that might have been perceptible for
amillisecond.

Giventhe emotional disposition at the heart of music, Rode’s
portraits bring depth to a range of familiar artists and not-so-
public songwriters and musicians. Self-published Aug. 20 by Ed
Rode Photography, Songwriter Musicianis more than 30 yearsin
the making, drawing on the thousands of music-related photos

he’s accumulated since moving
to Nashville in 1990.

“The way Ilike to shoot photos
—asaphotojournalist,asadocu-
mentary photographer —is cap-
turing moments, capturing peo-
ple asthey are, trying to reveal
personalities, trying toreally tell
astory,” Rode says. “Iwanttotell
a story with one photo.”

Writing about music, it’s been
said, islike dancing about archi-
tecture —words can never fully
capture the pitch of an A-flat or
the snarl of a Telecaster. Like-
wise, a photo can’t convey the
spiritual tone of a scintillating
mandolin or the raucous volume
of anamped-up honky-tonk. But

Rode’s photo of bluegrass icon Bill Monroe, leaning against a
tree as he plucked his Gibson F-5 Master, provides a sense of
Monroe’srelationship tohisinstrument. And a two-page spread
of Keith Urban and Steven Tylerjammingin front of a packed
house at Tootsie’s Orchid Lounge captures the exuberance in
the room, even if the page itself'is silent.
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Rode relates to the joy in the Urban-Tyler club collaboration and to the ne-
cessity that drove Monroe to play for 10 minutes impromptu for an audience
of one in a Tennessee field.

“When he started playing, it was [like] breathing,” Rode says. “That’s the
way I feel. I wake up every morning and I want to pick up a camera, I want to
go make a photo. I want to capture a moment that won’t be repeated again. I
dream about it. To me, I'm the luckiest SOB in the world. I do something that
Iabsolutely love.”

Rode’syounger years set him on a path that’s obviousin hindsight. He grew
upinaMidwestern home where Chet Atkins and The Beatles were frequently
on the turntable. He had an affinity for drumming that ticked off his teach-
ers and his Catholic-school principal, who was able to monitor classes from
his office.

“Iwould be there banging the heck out of the desk,” he remembers, “and over
the loud speaker, I'd get, ‘Rode, stop drumming.’ And to me, that was like fuel.”

He apprenticed at The Grand Rapids Press in Michigan, learning his craft
while shooting photos atrock concerts, car wrecks, political speeches and bas-
ketball games. Shortly after accepting a job at The Nashville Bannerin 1990,
he got an assignment to cover a No. 1 party, where he met Atkins, the same
guy whose albums were part of his childhood soundtrack. Atkins took a lik-
ingto Rode and had him over to his Music Row office a number of times. And,
as Rode got enmeshed in the city’s creative community, Atkins encouraged
him to think about doing some sort of documentary on Nashville’s songwrit-
ers and musicians.

Within a few years, Rode went freelance, shooting album covers, Music
Row parties and concerts, and he built a significant catalog of candid shots
and official portraits. He pitched the coffee-table book to publishers peri-
odically, but never got a bite. Finally, with the aid of several investors, he de-
signed and released the book on his own, uncertain of its commercial value
but convinced of its historical importance. It captures plenty of familiar faces
— Taylor Swift, Willie Nelson, Loretta Lynn and Chris Stapleton, just for
starters—but also features anumber of “insiders,” including songwriter Bob
McDill (“Good Ole Boys Like Me,” “Amanda”), guitarist Mike Henderson,
songwriter Dennis Morgan (“Smoky Mountain Rain,” “River of Love”) and
producer Chris DeStefano (Chris Young, Chase Rice).

Rode holds an affinity for his subjects’ work.

“Ifeel like we both start with blank slates,” he explains. “Back in the day,
you put a blank roll of film up and you’d shoot. You start with nothing. And
when you're writing a song, you got a piece of paper in front of you and a pencil
or whatever and you start with nothing, and then out comes something. And
Ikind of felt that kinship a little bit.”

Rode is selling Songwriter Musician from his website, but even though his
30-year project is complete, the work is not.

“Thaven’t stopped shooting songwriters,” he says. “The day I step off this
earth, you can probably call my career done. But up until then, it’s really easy
to pick up that camera and carry it with me everywhere 1go.” @
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Sam Hunt and Pam Tillis (right) are among the performers on CMT
Giants: Alabama, scheduled for four reairings Aug. 23-25. They flank
CMT/Paramount senior vp of music strategy and talent Leslie Fram.

Thomas Rhett (left) interviewed for Jelly Roll visited with SiriusXM host
Westwood One’s American Country Ania Hammar before he played an
Countdown With Kix Brooks, where Aug. 17 concertat The Stephen
he'llbe the featured guestonthe  Talkhouse in Amagansett, N.Y., that
episode that airs Aug. 24-25. aired on The Highway.
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billboardCountry Airplay ™
MOST INCREASED AUDIENCE

GAIN

. rae® ’ TITLE Imprint/Label Artist | (IN MILIONS)
Shaboozey Still In Tlpsy -Top Shape; SHE'S SOMEBODY'S DAUGHTER (REIMAGINED] Patok Soundsllyric Ridge _ Drew Baldridge | +3.278
. . . MILES ON IT Joytime Collective/RCA Nashville  Marshmello & Kane Brown | +2.058
Drew Baldrldge Hits New ngh GONNA LOVE YOU Stoney Creek Parmalee | +1.831
AUSTIN VERSION Ill/Warner/WMN Dasha | +1.534
Shaboozey dominates Billboard’s Country Airplay chart (dated Aug. 31) fora POUR ME A DRINK Mercury/Republic/Big Loud  Post Malone Featuring Blake Shelton | +1.362
fifth weekwith “A Bar Song (Tipsy)” (American Dogwood/EMPIRE/Magnolia LOVE YOU, MISS YOU, MEAN IT Row Crop/Capitol Nashville Luke Bryan | +1.138

Music). The song drew 29.8 million audience impressions at the format (down LIES LIES LIES Mercury/Republic/Big Loud Morgan Wallen | +1.075
2%) Aug. 16-22, according to Luminate. JUSTTO SAY WE DID Blue Chair/Warner Music Nashville/WEA  Kenny Ch y| +1.034

The track by the Virginian (born Collins AIN'T NO LOVE IN OKLAHOMA Universal Studios/Atantic/Seven Ridges/Columbia Nashville  Luke Combs | +0.749
Obinna Chibueze) is only the sixth country THIS IS MY DIRT Valory Justin Moore | +0.734

career-establishing No. 1 at the format to
reign for five or more weeks (counting acts’ M OST I N c R EASE D P LAYS

first Country Airplay entries as alead art- TITLE Imprint/Label Artist| GAIN
istor theirinitial songs promoted to country SHE'S SOMEBODY'S DAUGHTER (REIMAGINED) Patoka SoundslLyric Ridge _ Drew Baldridge | _+1135
radio). It joins the elite company of Carrie LOVE YOU, MISS YOU, MEAN IT Row Crop/Capitol Nashville Luke Bryan| +569
Underwood’s “Jesus, Take the Wheel” (six . | MILES ON IT Joytime Collective/RCA Nashville _Marshmello & Kane Brown |  +453
weeks, 2006), Gretchen Wilson’s “Red- & | POUR ME A DRINK Mercury/Republic/Big Loud _Post Malone Featuring Blake Shelton |  +419
neck Woman” (five, 2004), Uncle Krack- ¢ | LIES LIES LIES Mercury/Republic/Big Loud Morgan Wallen | +362
er’s “When the Sun Goes Down” with Kenny & | AUSTIN VERSION Ill/Warner/WMN Dasha +326
Chesney (five, 2004), Blake Shelton’s “Aus- g GONNA LOVE YOU Stoney Creek Parmalee +301
tin” (five, 2001) and Billy Ray Cyrus’ “Achy £ | LOVEYOU AGAIN Chase Matthew/Warner Music Nashville/WMN  Chase Matthew | +262
Breaky Heart” (five, 1992). BOYS BACK HOME PIA/Curb/Cqumbia.Nashv.ille Dylan Marlowe & Dylan Scott +221
“ABar Song (Tipsy)” concurrently hits No. 1 on the Adult Pop Airplay chart. YOU LOOK LIKE YOU LOVE ME SAWGOD/Columbia/Nashville Harbor  Ella Langley Featuring Riley Green +154
Asitalsoled Pop Airplay for two weeks, the track becomes just the second
song ever to top Country Airplay, Pop Airplay and Adult Pop Airplay (dating R ECU R R E N TS
to the inception of all three charts in the 1990s) —with both having reigned THIS TOTAL AUD.
since June. It follows Post Malone’s Morgan Wallen-featuring “IHad Some | WEEK| TITLE Imprint/Label Artist [ (IN MILLIONS)
Help” (Mercury/Republic/Big Loud), which ruled Country Airplay for four 1 | WHERE IT ENDS Elektra/Warner Music Nashville/WEA  Bailey Zimmerman 15.707
weeks in June and July, Pop Airplay for two weeks in August and Adult Pop 2 | OUTSKIRTS MCA Nashville Sam Hunt| 15.455
Airplay for one week in August. WORLD ON FIRE RCA Nashville Nate Smith |  13.084
FAST CAR River House/Columbia Nashville Luke Combs 11.026

'SHE’S’ TOP THREE Drew Baldridge’s “She’s Somebody’s Daughter (Reimag- SAVE ME Bailee & Buddy/Broken Bow/BMG/Stoney Creek  Jelly Roll With LaineyWilson | 8.953

ined)” (Patoka Sounds/Lyric Ridge) hits anew Country Airplay best, rising THINKIN' BOUT ME Mercury/Republic/Big Loud  Morgan Wallen | 8.953

5-3 (27.9 million, up 13%). The new version of the track, which the singer-

Wl Nlo o~ w

TRUCK BED Big Loud HARDY 8.926
sopgwriter and KKGO Los Angeles air talent co-wrote (it up dates his 2019 LAST NIGHT Mercury/Republic/Big Loud Morgan Wallen 3.811
original), marks another new record high for a self-released single. One{ othe'r PRETTY LITTLE POISON 717/Warmer/WEA Warren Zeiders 8.260
such song has reached the top 10: Aaron Watson’s “Outta Style,” which hit -
No. 10 in December 2017. O 10 | NEED A FAVOR Bailee & Buddy/Broken Bow/BMG/Stoney Creek  Jelly Roll 7488
WEEK ENDING AUGUST 22, 2024
THIS | LAST |WKS ON TW | SPINS THIS | LAST |WKS ON TW | SPINS
WEEK | WEEK | CHART | TITLE (Label) ARTIST | SPINS | +/— WEEK | WEEK | CHART | TITLE (Label) ARTIST | SPINS | +/-
o 2 23 | UNDOMESTICATED ME (Independent) % * 1 Week at1 %% Mark Powell | 1414 | 110 0 13 13 | SMOKE & MIRRORS (Independent) Chad Cooke Band | 1040 | 70
e 3 15 | GOD'S DOIN’ (Independent) Curtis Grimes | 1413 | 111 12 1 19 | CHANGE THE GAME (Independent) Cody Jinks | 1019 | -300
e 5 19 | HEARTBROKE (Independent) Joey Green | 1358 | 175 @ 17 7 | HUNGOVERAGAIN (Independent) CaseyDonahew | 996 | 143
4 4 30 | BLUE SKY GOODBYE (Independent) DrewFishBand | 1314 | 28 @ 16 | 21 | SUNSHINE (Independent) DerylDodd | 891 | 23
6 6 11 | WHOLELOTTA LUBBOCK (Independent) William Clark Green | 1251 | 92 @ 19 15 | WAKE UP LONELY (Independent) CalebYoung | 884 | 86
e 7 14 | OUTRUN THE RAIN (Independent) JamesLann | 1185 | 60 @ 18 20 | TANGLED (Independent) Darrin MorrisBand | 847 | 16
o 9 12 | SOME GIRLS DON'T CRY (Independent) Billie Jo Jones | 1168 | 102 0 20 11 | DRUNK SINCE DALLAS (Independent) GrantGilbert | 835 | 47
e 10 16 | BAD BOY GOOD MAN (Independent) BrandiBehlen | 1141 | 75 @ 21 12 | HEAVEN SHINES DOWN ON YOU (Independent) Sundance Head | 816 | 63
9 8 27 | DAMN GOOD FRIENDS (Independent) Keller Cox | 1136 | 60 @ 23 12 | LOSTIN THE COUNTRY (LuckySky Music) Tori Martin | 799 | 90
@ 1 11 | ALLIWANNADO IS DRINK (Independent) Randy Rogers & Wade Bowen | 1131 | 71 @ 24 11 | BEER'S BETTER ON A BOAT (Independent) Clay Hollis & Jesse Raub, Jr. | 761 58

Texas Regional Radio Report Top 100 is compiled from weekly online playlist reports from 86 radio stations located in Texas and surrounding states, including reports from specialty
shows, internet and satellite radio outlets. Songs are ranked by total plays. For tracking, complete chart methodology and more information, visit www.texasregionalradio.com, or
contact Dave Smith at 972-252-8777. Copyright 2024, Texas Regional Radio Report
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billboard Country Airplay ™
s | tast Vglﬁs AUDIENCE (IN MILLIONS) PLAYS
week | week | ciart | TITLE Imprint/Label Artist |  THIS weEK - THIS WEEK - RANK
1 1 17 | ABAR SONG (TIPSY) American Dogwood/EMPIRE/Magnolia Music *% No. 1 (5 Weeks) **x Shaboozey | 29.779 -0.698 7341 -154 2
2 2 16 | | HAD SOME HELP Mercury/Republic/Big Loud Post Malone Featuring Morgan Wallen 28.011 -2.077 6562 -634 4
e 5 43 | SHE'S SOMEBODY'S DAUGHTER (REIMAGINED) Patoka Sounds/Lyric Ridge %% Most Increased Audience ** Drew Baldridge 27.866 +3.278 8234 1135 1
4 4 20 | COWGIRLS Mercury/Republic/Big Loud Morgan Wallen Featuring ERNEST | 25.732 -0.696 6332 -225 8
e 6 37 | CHEVROLET Broken Bow Dustin Lynch Featuring Jelly Roll 23.082 +0.619 6648 131 3
G 7 15 | AIN'T NO LOVE IN OKLAHOMA Universal Studios/Atlantic/Seven Ridges/Columbia Nashville ~ Luke Combs | 23.079 +0.748 6476 129 5
o 8 50 | YOUNG LOVE & SATURDAY NIGHTS RCA Nashville ChrisYoung | 22.198 +0.515 6348 1 7
e 9 32 | DIRT CHEAP CoJo/Warner Music Nashville/WMN Cody Johnson 21.806 +0.251 6414 121 6
9 3 28 | BULLETPROOF RCA Nashville Nate Smith 18.221 -9.502 4670 | -3122 12
@ 10 | 20 | LOVEYOU, MISSYOU, MEAN IT Row Crop/Capitol Nashville Luke Bryan 18.060 +1.138 5394 569 9
m 1 65 | LOVEYOU AGAIN Chase Matthew/Warner Music Nashville/WMN Chase Matthew | 16.687 -0.008 5325 262 10
@ 12 41 | THIS IS MY DIRT Valory Justin Moore 16.634 +0.734 4870 151 1"
@ 13 9 POUR ME A DRINK Mercury/Republic/Big Loud Post Malone Featuring Blake Shelton 15.738 +1.362 4319 419 14
@ 15 | 22 | AUSTIN VERSION lll/Warner/WMN Dasha | 14.736 +1.534 4350 326 13
@ 14 | 15 | HANGTIGHT HONEY Broken Bow Lainey Wilson 13.532 +0.114 4180 -186 15
@ 16 | 31 | ONE BAD HABIT McGraw/Big Machine Tim McGraw | 12.796 -0.021 3966 18 16
G 18 | 16 | MILES ONIT Joytime Collective/RCA Nashville Marshmello & Kane Brown 12.574 +2.058 3665 453 18
@ 17 | 11 | 1AM NOT OKAY Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll 11.946 +0.367 3767 135 17
@ 19 | 42 | GONNA LOVEYOU Stoney Creek Parmalee 11.189 +1.831 3413 301 19
@ 21 8 LIES LIES LIES Mercury/Republic/Big Loud Morgan Wallen 10.257 +1.075 2984 362 22
@ 20 | 15 | BEAUTIFUL ASYOU Fifty-One/Forty-Nine/Valory Thomas Rhett 9.767 +0.425 3035 81 21
@ 22 | 25 | MESSED UP AS ME Hit Red/Capitol Nashville Keith Urban 9.096 +0.019 3214 44 20
@ 24 | 29 | BIGGER HOUSES Warner Music Nashville/WAR Dan + Shay 7.825 +0.573 2596 22 23
@ 23 | 33 | SOUNDS LIKETHE RADIO Leo33 ZachTop 7.393 -0.030 2532 132 24
@ 25 | 26 | AMERICAN GIRL Tom Petty Legacy/Capitol Nashville/Valory Dierks Bentley 6.102 +0.063 1939 69 27
@ 26 | 27 | THINKI'M IN LOVEWITHYOU Sound/Mercury Nashville Chris Stapleton 5.928 +0.122 1903 62 28
@ 27 | 23 | DAMN GOOD DAY TO LEAVE Nashville Harbor Riley Green 5.905 +0.132 2276 19 25
@ 28 | 25 | COWBOY SONGS RECORDS Nashville George Birge 5.247 +0.385 1960 50 26
@ 29 | 13 | WIND UP MISSIN’YOU Back Blocks/EMI Nashville Tucker Wetmore 4.684 +0.132 1512 53 31
@ 30 | 33 | BOYS BACK HOME PIA/Curb/Columbia Nashville Dylan Marlowe & Dylan Scott 4.307 +0.579 1674 221 29
COUNTRY AIRPLAY CHART LEGEND
RANKINGS BULLETS RECURRENTS MOST INCREASED AUDIENCE

Country Airplay is ranked by
total audience impressions

for the week ending Sunday
based on monitored airplay

by Mediabase of 145 stations
by Luminate. Audience totals
on the chart are derived, in
part, using certain Nielsen
Audio-copyrighted Persons
12+ audience estimates (under
license © 2024, Nielsen Audio).
The list of all Country Airplay
chart reporters can be viewed
in Luminate’s online platform.

TIES

On Country Airplay, if two
songs are tied in audience, the
song with the larger increase in
audience is placed first.

Awarded on Country Airplay
to titles gaining audience

or remaining flat from the
previous week. A song

will also receive a bullet

if its percentage loss in
audience does not exceed
the percentage of monitored
station downtime for the
format. Titles that decline

in audience but increase in
detections will also receive
a bullet if the total audience
erosion for the week does not
exceed 3%.

On Country Airplay, descending
titles below No. 10 in either
audience or detections are
moved to recurrent after 20
weeks, provided that they

are not still gaining enough
audience points to bullet or if
they rank below No. 10 and
post a third consecutive week
of (non-bulleted) audience
decline, regardless of total
chart weeks. Plus, songs that
ascend to a peak between Nos.
1 and 5 will remain on the
chart for one additional week
even if dropping below No. 10.

HOT SHOT DEBUT
Awarded to the highest-ranking
new entry on Country Airplay.

Most Increased Audience on
Country Airplay lists the songs
with the greatest week-to-week
increases in total audience.

AIRPOWER

Awarded on Country Airplay to
titles ranking inside top 20 in
plays and audience rankings for
the first time, with increases in
both plays and audience.

BREAKER

Awarded on Country Airplay
to titles achieving airplay (at
least one detection) at 60% of
reporting stations for the first
time.

© 2024 Billboard Media, LLC
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billboardCountry Airplay

s | tast Vglﬁs AUDIENCE (IN MILLIONS) PLAYS
week | week | ciart | TITLE Imprint/Label Artist |  THIS weEK - THIS WEEK - RANK
@ 32 6 HIGH ROAD VYellaBush/Columbia/RECORDS Nashville Koe Wetzel & Jessie Murph 3.628 +0.532 1062 133 40
@ 31 | 32 | BREAKIN' IN BOOTS RECORDS/Columbia/RECORDS Nashville Matt Stell 3.435 +0.123 1642 89 30
@ 35 5 | YOU LOOK LIKEYOU LOVE ME SAWGOD/Columbia/Nashville Harbor  Ella Langley Featuring Riley Green 3.100 +0.377 857 154 45
@ 34 | 18 | FRIENDS LIKETHAT Night Train/Broken Bow John Morgan Featuring Jason Aldean 3.053 +0.313 1258 80 35
@ 33 | 22 | CALLED CRAZY Interscope/MCA Nashville *% Breaker %% Kassi Ashton 3.032 +0.018 882 53 a4
@ 36 | 43 | FIND ANOTHER BAR \Voyager/Red Street Chris Lane 2.899 +0.187 1310 28 33
@ 37 | 24 | WHATCHA SEE ISWHATCHA GET Nashville Harbor Chris Janson 2.748 +0.080 1322 44 32
@ 51 6 | JUSTTO SAY WE DID Blue Chair/Warmer Music Nashville/WEA %% Breaker xx  Kenny Chesney 2.733 +1.034 891 115 43
@ 39 | 24 | THISTOWN’'S BEENTOO GOODTO US Curb Dylan Scott 2.674 +0.176 1259 18 34
@ 40 5 GUY FORTHAT Mercury/Republic/Big Loud Post Malone Featuring Luke Combs 2.644 +0.271 836 48 47
41 | 38 | 21 | LIFEWITHYOU Curb Kelsey Hart 2.402 -0.099 1204 24 36
@ 41 16 | WRANGLERS Vanner/Republic/Big Loud Miranda Lambert 2.365 +0.026 1108 -28 39
@ 42 | 19 | FOREVERTO ME Warner Music Nashville/WMN Cole Swindell 2.337 +0.148 960 40 41
44 | 43 | 17 | DRINKIN' BUDDIES Curb Lee Brice, Nate Smith & Hailey Whitters 2.028 -0.149 708 -27 54
@ 45 | 22 | TIE UP Home Grown/Warner Music Nashville/WAR Zac Brown Band 1.986 +0.096 1141 a7 38
@ 47 | 29 | ITRIED A RING ON Monument Tigirlily Gold 1.920 +0.109 1145 47 37
@ 48 5 | IAIN'T SAYIN’ MCA Nashville Jordan Davis 1.894 +0.093 810 46 48
@ 46 | 11 | FALL OF SUMMER Triple Tigers Scotty McCreery 1.863 +0.040 855 -2 46
@ 50 8 COMING HOME Three Up Three Down/Columbia Nashville Old Dominion 1.852 +0.126 751 43 52
@ a4 4 | WHISKEY DRINK Macon/Broken Bow *% Breaker %% Jason Aldean 1.815 -0.204 770 -45 50
@ 49 9 | COWBOYS CRYTOO Black River Kelsea Ballerini & Noah Kahan 1.716 -0.016 915 77 42
52 | 52 | 10 | HOLY SMOKES Elektra/Warner Music Nashville/WEA Bailey Zimmerman 1.493 -0.173 637 25 56
@ 56 4 | TRUCK ON FIRE Big Machine Carly Pearce 1.456 +0.224 618 90 57
@ 60 2 LOVETHE LEAVIN’ Warner Music Nashville/WMN Drew Parker 1.394 +0.490 478 153 60
@ 53 | 12 | HOMETOWN HOME BMG/Galaxy Label Group LOCASH 1.378 +0.040 795 23 49
@ 54 | 18 | COUNTRY BACK Magnolia Music %% Breaker %% Randy Houser 1.351 +0.092 761 -10 51
@ 55 | 11 | SIX FEET UNDER (CALEIGH’S SONG) Big Loud Rock/Mercury/Republic/Big Loud HARDY 1.229 -0.025 662 8 55
m AM | OKAY? Megan Moroney/Columbia/Columbia Nashville %% Hot Shot Debut x* Megan Moroney 1.070 +0.202 256 105 -
59 | 57 | 11 | EVERYTHING | NEED 19/Wheelhouse Chayce Beckham 0.937 -0.045 475 -8 -
@ 59 | 21 | SINGLE AGAIN The Core/Universal Music Canada/Mercury Nashville Josh Ross 0.915 +0.004 719 7 53

Koe Wetzel (center) stopped by KEEY Minneapolis on Aug. 15 to visit
Luke Bryan was the guest for the 100th episode of Amazon’s Country with iHeartMedia/Minneapolis-St. Paul senior vp of programming
Heat Weekly, which premiered Aug. 15. With him are co-hosts Kelly Gregg Swedberg (left) and KEEY assistant PD Pat Knight when he
Sutton (left) and Amber Anderson. performed at Armory.
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Lainey Wilson huddled with Spotify Nashville staff when the company
participated in an Aug. 20 party for her album Whirlwind, released
Aug. 23. From left: Spotify manager of Nashville label partnerships
Miller Guth, Spotify country and folk lead Jackie Augustus, Wilson and
Spotify assistant manager of label partnerships and music strategy
Meagan Bennington.

MARTY STUART, HALL OF FAME TEAM UP

Marty Stuartpresented his collection of country music artifacts tothe Coun-
try Music Hall of Fame and Museum on Aug. 20 in a ceremony that included
performances with instruments from the 22,000-piece assemblage.

Stuartperformed “Don’t Let Your Deal Go Down” with members of The Earls
of Leicester, using Lester Flatt’s Martin guitar. Charlie Worsham applied a
tremolo effect to a Fender guitar owned by The Staple Singers’ Pops Staples
as he sang “Will the Circle Be Unbroken” with Chapel Hart. Vince Gill pre-
miered “Marty & Me,” a song he co-wrote with Stuart, while picking a George
Jones-owned Martin guitar. And Chris Stapleton covered “Why Me,” witha
Martin guitar that had been used by both Johnny Cash and Hank Williams.

Stuart’s collection represents the careers of Dolly Parton, Charley Pride,
Patsy Cline and Merle Haggard.

Memorabilia from the collection will be displayed in the Hall of Fame as
well as at Stuart’s Congress of Country Music, a facility under construction in
Philadelphia, Miss.

RADIO & RECORDS®

Good Company Entertainment co-owners Jake Owen and Keith Gale ex-
panded the management firm with the launch of Good Company Entertain-
ment Records, offeringlabel and artist servicesto other artists. The first signee
is Styles, who starts the relationship with the Aug. 30 release of a six-song
eponymous EP... Warner Music Nashville hired publicity coordinator Hannah
Willis, arecent Belmont University graduate who previously served asa WMN
radiopromotionsand commercial partnershipsintern... BBR Music Group/BMG
Nashville signed Lanie Gardnertoarecording contract... Warner Music Nash-
villeadded The Band Loulato the artist roster. Consisting of Malachi Mills and
Logan Simmons, the duo is managed by Red Light managers Mary Hilliard
Harrington, Chip Dorsch and Christina Dunkley and represented at WME by
Grace Sternand Jay Williams... Toronto-based MDM signed Savannah Jade
toarecording contract. She released her first single in the deal, “He’s the One,”
onAug. 23... Audio Up Media’s Audio Chateau label signed Clayton Johnson
toarecording deal... Morgan Wallen, HARDY and ERNEST will perform for the
T.J. Martell Foundation’s New York Honors Gala on Sept. 17 to honor Big Loud
partner/CEO Seth England, previously announced as the recipient of the or-
ganization’s lifetime music industry award... Beasley Media will syndicate the
WXTU Philadelphia morning show beginning Aug. 26, airing the program on
WKLB Boston and KCYE Las Vegas. The team includes hosts Andie Summers
and Jeff Kurkjian, producer Donnie Black and assistant producer Shannon
Boyle... WSM-AM Nashville unveiled anew studio on Aug. 20, moving the opera-
tionfromthe Opryland Hotel to the Acuff House, originally the home of Country
Music Hall of Fame member Roy Acuff when it was builtin 1984. Vince Gill
became the first artist to perform in the new studio, which also features an ex-
hibit thatincludes Sid Harkreader’s fiddle, the first instrument played on the
station’s signature show inthe 1920s after founder George D. Hay referred to
the barndance asthe Grand Ole Opry... Steve Waters starts Sept. 23 asmorning
host on WGH Norfolk-Hampton Roads, Va., Radiolnk.comreported. He spent

BRENTON GIESEY

13 yearsin mornings at WFLS Fredericksburg, Va.... Bob Morgan was named
iHeartMedia/Upstate New York area president, according to RadioInk.com,
giving him jurisdiction over 39 stations in four markets, including Rochester,
where he was already market president. His expanded territory includes four
country stations: WRWD Poughkeepsie, WDVIRochester, WRVE-HD2 Albany
and WHCY Sussex, N.J.... The WDXB Birmingham, Ala., morning show, featur-
ing Spencer Graves and Megan Terry, was expanded to WDRM Huntsville,
Ala.,Radiolnsight.com reported. With the move, WDRM’s Blair Davis willjoin
the team. She’ll continue to work solo for two additional hours after the morning
broadcaston WDRM... Lainey Wilson becomes the first country artist featured
in Audacy’s Onthe Record album-release franchise, airing on the chain’s coun-
try stations on Aug. 25 to promote her newrelease, Whirlwind... Jordan Davis,
Riley Green, Parker McCollum, Megan Moroney, Nate Smith and Bailey
Zimmermanwill play Audacy’s third annual Stars and Strings benefit for Folds
of Honor on Nov. 14 at the Hard Rock Live in Hollywood, Fla.

'‘ROUND THE ROW

Charlotte, N.C.-based Midwood Entertainment hired Joel Grubb as talent
buyer and event producer after holding a similar post at Atlanta-based Rival
Entertainment. Midwood venues include the Appell Center in York, Pa.; the
Paramount Bristol in Bristol, Tenn.; and the Flagstar Strand Theatre in Pontiac,
Mich.... Houston-based Confetto Productions launched Confetto Artist Man-
agement and appointed Mike Williams as executive vp of artist management
and talent acquisition. He previously owned 3 Leaf Entertainment, working
withBrandon Rhyder and Jason Eady and participatingin the entertainment
production team for the Houston Livestock Show and Rodeo... Liz Rose Music
signed Joe Ragosta (“Need a Favor”) to a publishing deal... Duo The Young
Fables —Laurel White and Wes Lunsford —agreed to a publishing contract
with BMG Nashville... Semmel Concerts senior project manager/head of inter-
national booking Sina Hall received the Country Music Association’s Jo Walker
Meador international award during an Aug. 14 board meeting in Nashville...
Miranda Lambert will be honored with the country icon award during the
People’s Choice Country Awards on Sept. 26 on NBC... Bill Andersonreceived
alifetime achievement award on Aug. 19 during a Hero’s Salute to Lee Green-
wood concert in Nashville... Dolly Parton launched a cosmetics brand, Dolly
Beauty, on Aug. 22 in partnership with Scent Beauty... Darryl Worley debuts a
biweekly podcast, Sounds Like Life With Darryl Worley, on Aug. 27 with co-host
Travis McLeese. Initial guestsinclude Rhonda Vincent, T. Graham Brown
and RaeLynn... NBC will shoot the holiday special Little Big Town’s Christmas
atthe Opryon Oct. 4 at Nashville’s Grand Ole Opry House... Copperfield Music
Group president/CEO Ken Biddy died Aug. 21 following a five-year battle with
cancer. Copperfield’s label worked with The Chuck Wagon Gang, and the
firm’s publishing companies secured songs with Kenny Rogers, Montgomery
Gentry and Lee Ann Womack, among others. Biddy’s survivors include his
wife of 32 years, Music Health Alliance CFO/certified senior advisor Shelia
Shipley Biddy. Woodlawn-Roesch-Patton Funeral Home in Nashville will re-
ceive visitors on Aug. 25 from 3 p.m. to 6 p.m. and on Aug. 26 from 12:30 p.m.
to0 2:30 p.m., followed by a celebration of life at 2:30. @

Jordan Davis (right) and producer
Paul DiGiovanni were among the
honorees when ASCAP and SESAC
hosted a No. 1 party for “Tucson
Too Late” on Aug. 19 at Nashville's
Monday Night Brewing.

Mitchell Tenpenny (right)
welcomed 200 guests, including
Chris Young, for an Aug. 20 launch
party in Nashville celebrating the
Sept. 20 release of his album The
Third.

LARRY MCCORMACK
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Nitty Gritty Dirt Band Followed

A ‘Long Hard Road’ To No. 1

In 1984, the band — whose history traces to 1966 — scored its first Hot Country Songs leader

OnAug. 25,1984, the Nitty Gritty Dirt
Bandnotcheditsfirst No. 1 on Billboard’s
Hot Country Songs chart with “Long
Hard Road (The Sharecropper’s Dream).”

Penned by Rodney Crowell and
produced by Paul Worley, the song was
released as the lead single from the
group’s LP Plain Dirt Fashion, its second
of five top 10s on Top Country Albums.
The Nitty Gritty Dirt Band subsequently

led Hot Country Songs with “Modern
Day Romance” in 1985 and “Fishin’ in
the Dark” in 1987.

The history of the act, which tallied
16 top 10 songs in 1983-90, defies
musical boundaries, stretching from
mainstream country to bluegrass,
rock and Americana. Personnel on the
band’s first chart-topper comprised
Bob Carpenter, Jimmie Fadden, Jeff

Hanna, Jimmy Ibbotson and John
McEuen. (The original lineup included
eventual Rock & Roll Hall of Famer
Jackson Browne.)

The Nitty Gritty Dirt Band, which sent
its cover of Jerry Jeff Walker’s “Mr. Bo-
jangles” to No. 9 on the all-genre Bill-
board Hot 100in 1971, is onits farewell
tour. Its next stop is in Cape Girardeau,
Mo., on Sept. 10. —JIM ASKER

EBET ROBERTS/REDFERNS



