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It’s National Suicide Prevention Month: Why
It Matters To Country Artists

“Mylastwords” are the first words on Lost Ones, the debut album
by Chase McDaniel, which he released Sept. 19.

The opening song, “Before I Let You Go,” addressed his fa-
ther’s death by overdose, a tragedy that some members of the
family believe was a suicide. McDaniel also attempted to take
his ownlife: He sat on a Louisville, Ky., bridge eight or 10 years
ago,readytofreefall ontoaslab
of concrete, when apair of arms
pulled him from the ledge.

The road back was difficult.

It took several years before he
could talk comfortably about
the episode;instead, he got re-
acquainted with his guitar and
started writing obsessively —
three orfour songsaday—ashe
explored the dark spaces in his
life. Slowly, the songs began to
incorporate flashes of hope as
he recognized he could reshape
his stories. That describes most
ofthe material on Lost Ones, appropriately arriving during Na-
tional Suicide Prevention Month.

“Idon’twant to be out here on a soapbox encouraging other
people to sink into the chaos,” McDaniel says. “I want to be
the lantern that goes into the dark and says, ‘Hey, this way.””

The chaos is familiar among country artists. Naomi Judd,
Tom T. Hall, Mindy McCready, Gary Stewart, former Oak
Ridge Boy Steve Sanders and The Earl Scruggs Revue’s Steve
Scruggs are among those who have taken their lives. Johnny

Cash, Hank Williams Jr., Willie Nelson, Chase Bryant, Ty

Herndon and Bryan Martin have all publicly disclosed they

attempted suicide. And Chely Wright stopped short of an actual

attemptin 2006 when she saw herself cryingin amirrorwitha

guninhermouth. The tears signaled to her that she stillwanted

tolive. Like McDaniel, she started writing, though the format
was an autobiography: the 2010
book Like Me, which opens with
that dramatic scene.

“I've been so enriched in
my life by sharing my break-
down,” she says, “which I now
affectionately refer to as my
breakthrough.”

The majority of the popula-
tion considers suicide at some
pointinlife, though often, those
thoughts are a fleeting curios-
ity. More than 4% of Americans
had serious suicidal thoughts %
during 2015-2019, according ¢

tothe Centers for Disease Control and Prevention, but the rate %
is higher among musicians. A study published by Frontiersin &
Public Healthfound that culture, media and the artsare among >
the five most at-risk career sectors; men in those occupations &
are 20% more likely than the general population to commit g
suicide, while women are 69% more likely.

That might surprise the casual observer. The industry 2
romanticizes the life of an artist, but it’s a difficult existence &
for which most aspirants are unprepared. Travel is physically

IEL: ROBBY STEVENS.
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taxing, and country artists — particularly in their early years on the national
stage —tour incessantly. Every day is a new venue in a new city with anew set
of local contacts and, perhaps, a new set of temptations. They’re away from
their family, and if they left town amid an unresolved argument or some other
turmoil, they have plenty of time to think themselves into an emotional hole,
particularly on days when fatigue consumes them.

“You've just given the whole reason why Porter’s Call has existed for the last
24 years,” says Chad Karger, co-executive director of a nonprofitin Franklin,
Tenn., that provides emotional support for artists.

Porter’s Call works with 700-1,000 artists a year, Karger estimates, help-
ing them find ways to cope with unique vocational circumstances. That often
includesredefining their relationship with their public persona. Younger per-
formers, in particular, tend to glamorize fame, only to find that it’s a hollow
trap once they attain it. It’s also fleeting, subject to the whims of a fickle au-
dience and the evolving nature of the stylistic trends in entertainment. The
artists who navigate their careers in the healthiest manner tend to see their
work with greater purpose.

“Our founder, Al Andrews, he’s famous for saying that the human soul is
notmade for fame,” Karger notes. “Fame isnota good reason to do this. You're
going to have to have a much more compelling ‘why’ to do the hard things in

front of you.”

Most hopeful artists, of course,
never make it. They might be the
most musically talented person in
their city or region, but once they
move to Nashville, they compete
with scads of established talents
for attention in an overstimulated
medialandscape. It typically takes
several yearstorefine skillsand make
key connections — there’s a reason
Nashvilleis called a “10-year town”
— though most days, it’s hard to see
the progress.

“Goinghome for the holidays asa
personwhohasn’tmadeityet, it’shard
because your family asks you, ‘How
are things going? Didn’t you get a deal
yet? Didn’t you get signed?’ ” recalls
Wright, who now works as senior vp
of corporate social responsibility
and new market growth for ISS
North America, a firm that designs
workspaces and handles specialized
staffing for numerous corporate offices. “Your friends from high school are
like, ‘I guess you're not going to make it.’ I mean, it’s just so nebulous.”

“Nebulous” is a good word for it. It’s easier to determine in many tradi-
tional jobs when the work is done. A roofer knows the task is completed when
the last shingle isin place, an accountant can take solace in having the books
balanced, and a waiter considers the job finished when the billis paid and the
customer asks for a take-home box.

But the standards for ajob well done are notably variable in the music busi-
ness. Miranda Lambert’s recording of “The House That Built Me” and Billy
Ray Cyrus’ “Achy Breaky Heart” are very different efforts, but both became
career-defining hits for the artist. Knowing what will work is often difficult
topredict, and even when a musician is successful, they frequently wish they
could resing their songs, even though fans are studying every nuance as they
learn to sing along.

“It’shard to know when you’ve done something good or when you haven’t,”
McDaniel says. “It can kind of leave youin a constant state of anxiety and fear
that, ‘Hey, I've putall of my marblesinto this. Thave put my entire life on hold.’
We putalot on the line for something that might not work at the end of the day.”

But it rarely works unless the artist is willing to work hard. Most baby
acts are in constant motion on the way up: writing songs, connecting with
fellow musicians, hustling for live gigs and often holding down a job or two
topay the bills. Inrecent years, do-it-yourself opportunities have grown, but
that creates additional work. Independent artists are under pressure to post
increasing amounts of music on multiple streaming channels and are also
required to amass large volumes of followers on social media. So as they log
12-,15-and 18-hour days on their job with no objective way to verify actual

Suzy Bogguss (right) was inducted
into the lllinois Rock & Roll Hall

of Fame in Joliet on Sept. 14,
becoming the first woman and
first country artist to receive

the honor. She's joined by her
presenters: WGN Chicago hosts
Steve King and Johnnie Putman.
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progress, they struggle to maintain
regular sleep patterns, making them
more emotionally fragile. Throw in
other issues — such as addictions,
family problems or ongoing mental
health challenges —and the pursuit
can trigger depression, particularly
if the artist is exploring dark topics
in their writing.

For new or developing acts, it’s a
volatile stew.

“The touring artist right now
is really struggling to fill rooms,”

Karger says. “So not only are they

going away from their family as

they walk out the door for the 200th

time thatyear, but then they’re facing

this kind of looming threat of half- Emmylou Harris inducted Steve
full rooms or undersold venues. If a Earle as the newest member of
personis struggling with a persistent the Grand Ole Opry during the
underlying mentalillness, thenthose Sept. 17 edition of the WSM-AM
factorscome alongand uptheanteon Nashville show.

the possibility of some really reckless

and dangerous ideation and choices.”

Many are loath to discuss suicidal thoughts or attempts publicly, so when
an artist such as Wright does come forward, it can have a big impact.

“Have other artists shared with me how close they came?” she asks rhetori-
cally. “I'd need five more hands to count up a lot of them, [including some]
household names.”

Fortunately, the skills an artist establishes during their journey can pro-
vide the key to bouncing back if — or when — they hit bottom emotionally.

“Most of the news we get is not the news we want to get, yet we press on,”
Wright says. “And there’s an innate resilience that artists have to have. It’sa
great part of developing yourself.”

Thatresilienceisavailable once artists recognize the conditions that corrode
their mental health. Thatincludes turning away from fame and other external
results as their motivation and instead focusing on their own creative enjoy-
ment and the possibility of making a difference. Once they’re able to retool
their outlook, suicidal tendencies are usually reduced, if not entirely removed.

“That’sthe gold cord that keeps me going,” McDaniel says. “You getin your
head about all the superficial stuff — about being competitive or the [social
media] views, the numbers and sales —and end of the day, it doesn’t matter.
Like, if you make a difference, that was the goal all along.” @

Ifyou are struggling with your mental health, call or text 988 to connect withthe
Suicide and Crisis Lifeline, which is available 24 hours a day.

Miranda Lambert performed in front of the Hearst Castle in San
Simeon, Calif., on Sept. 13 when the Academy of Country Music hosted
Wine & Country. From left: former ACM chairpersons Randy Bernard
and Ebie McFarland, Lambert and ACM CEO Damon Whiteside.

CHRIS HOLLO

STEVE MEKLER
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billboardCountry Airplay ™
MOST INCREASED AUDIENCE

GAIN

TITLE Imprint/Label Artist | (IN MILIONS)
]ason Aldean Debuts: HOW DARLIN’ Warner Music Nashville/WAR Chase Matthew | +1.956
° < ’ HEART OF STONE Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll | +1.913
Far Dld Goodbye GO? BOTTLE ROCKETS Triple Tigers ~ Scotty McCreery & Hootie & The Blowfish | +1.327
COWGIRL Stoney Creek Parmalee | +0.913
BAR NONE MCA Nashville Jordan Davis | +0.843
Jason Aldean ties his highest debut on Billboard’s Country Airplay chart ITWON'T BE LONG RECORDS Nashville George Birge | +0.737
as “How Far Does a Goodbye Go” (Macon/Broken Bow) launches at No. 19. 1 GOT BETTER Mercury/Republic/Big Loud Morgan Wallen | +0.692
The single, co-written by Kurt Allison, John HAPPEN TO ME Triple Tigers R Il Dickerson | +0.605
Edwards, Tully Kennedy and John Mor- BACK IN THE SADDLE Seven Ridges/Columbia Nashville Luke Combs | +0.602
STAY COUNTRY OR DIE TRYIN’ Ten Point/Wheelhouse Blake Shelton | +0.529

gan, drew 10 million audience impressions
inits first week (Sept. 12-18), according to

Luminate. The start was powered in part by M OST I N c R EASE D P LAYS

first-day spins on participating iHeartRadio TITLE Imprint/Label Artist| GAIN
stations. HOW FAR DOES A GOODBYE GO Macon/Broken Bow Jason Aldean | +2432

Michael Knox produced the track, which HEART OF STONE Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll | +440
will appear on Aldean’s 12th studio album, DARLIN’ Warner Music Nashville/WAR Chase Matthew |  +348
duein 2026. He haslong been a central part BACK IN THE SADDLE Seven Ridges/Columbia Nashville Luke Combs |  +342

BOTTLE ROCKETS Triple Tigers  Scotty McCreery & Hootie & The Blowfish +326
HOUSE AGAIN River House/Warner Music Nashville/WAR Hudson Westbrook +150

of Aldean’s chart success and ranks among
Billboard’s newly unveiled Top Producers of

BRIAN HIGBEE

the 21st Century on the Hot Country Songs BAR NONE MCA Nashville Jordan Davis | +137
chart. Knoxhasproduced 10 Aldean-recorded ~ ALDEAN STAY COUNTRY OR DIE TRYIN' Ten Point/Wheelhouse Blake Shelton | +130
No. 1s by that list’s measure. 6 MONTHS LATER Megan Moroney/Columbia/Columbia Nashville Megan Moroney +129

TIME’S TICKING Valory Justin Moore +113

“How Far Does a Goodbye Go” matches the No. 19 Country Airplay pre-
mieres of Aldean’s “Burnin’ It Down” in 2014 and “Take a Little Ride” in

2012. They went on to become two of his 25 career No. 1s. Meanwhile, his RECU RRE NTS

latest is the fifth song to debut in the top 20 in 2025, the most in a year since THIS TOTAL AUD.
eight made such grand entrances in 2019. WEEK| TITLE Imprint/Label Artist | (IN MILLIONS)
1 | JUST IN CASE Mercury/Republic/Big Loud Morgan Wallen 20.589
DICKERSON DOUBLES UP Russell Dickerson spends a second week at No. 1 2 | HIGH ROAD VYellaBush/Columbia/RECORDS Nashville  Koe Wetzel & Jessie Murph 15.238
on Country Airplay with “Happen to Me” (Triple Tigers), whichincreased 2% 3 | 'MTHE PROBLEM Mercury/Republic/Big Loud Morgan Wallen |  15.019
to 32.2 millionin audience in the tracking week. Among his five leaders, he 4 | THIS HEART Combustion Masters/RCA Nashville Corey Kent |  13.923
equals his longest command, joining “Love You Like IUsed To” in 2020 and 5 | BACKUP PLAN AtianticWamer Music NashvileMN  Bailey Zimmerman & Luke Combs | 10.893
“Ygurs” in2018. i ' ' 6 | LIAR Bailee & Buddy/BMG/Republic/Staney Creek JellyRoll | 10.716
Happento Me” —which was co-written by Jessie Jo Dillon, Chris LaCorte 7 | HOMETOWN HOME BMG/Galaxy Label Group LOCASH 10.531
and Chase McGill —hails from Dickerson’s fourth LP, Famous Back Home, 8 | PARK Hubbard House/EMI Nashvile/Mercury Nashville Tyler Hubbard | 10.295
which debuted at No. 34 on the Sept. 6-dated Top Country Albums chart. 9 | POUR ME A DRINK MercuryRepubiic/Big Loud _Post Malone Featuring Blake Shefton | 10.033

The crossover hit also holds at its No. 21 high on Adult Pop Airplay and rises
to No. 38, a new best, on Pop Airplay. @

10 | A BAR SONG (TIPSY) American Dogwood/EMPIRE/Magnolia Music ~ Shaboozey 8.269

WEEK ENDING SEPTEMBER 18, 2025

THIS | LAST |WKS ON TW | SPINS THIS | LAST |WKSON TW | SPINS
WEEK | WEEK | CHART | TITLE (Label) ARTIST | SPINS | +/— WEEK | WEEK | CHART | TITLE (Label) ARTIST | SPINS | +/-
o 2 15 | CHEATIN' ON MY HONKY TONK (WMN) % 1Weeksat1 % Randall King f/ Braxton Keith | 1616 | 71 0 15 13 | LONELY OVER YOU (Warner Music Nashville) William Beckmann | 1183 | 153
e 3 17 | COWGIRLS RIDE (LuckySky Music) Tori Martin | 1569 | 63 12 12 13 | TWO HANDS (Independent) Pat Green and Corey Kent | 1166 | 25
e 4 23 | LASTCOWBOY STANDING (Independent) David Adam Byrnes | 1528 | 54 13 13 25 | IFITRAINS TODAY (Independent) MattCastillo | 1123 | 2
o 5 20 | ITAINT THE WHISKEY (Big Loud) Jake Worthington | 1455 | -5 @ 16 | 14 | BURN (RedPlay Media) Guy Vincent | 1092 | 116
6 6 25 | AREYOU AREAL COWBOY (Independent) Amanda Kate Ferris | 1339 | 25 15 14 23 | COUNTY FAIR (Independent) James Robert Webb | 1073 | -1
e 8 13 | WEATHERMAN (River House) Hudson Westbrook | 1329 | 45 @ 17 15 | UNINVITED GUEST (Independent) Casey Chesnutt | 998 | 32
7 7 22 | ADELINE (Independent) Shane Smith & The Saints | 1322 | 23 0 19 14 | BORN RUNNIN OUTTA TIME (Sony Music Group) Lukas Nelson | 981 | 57
e 9 13 | SWEET (Independent) BubbaWestly | 1316 | 34 18 18 16 | WATCH ME GO (Mirror Ball Records) Caleb Young | 971 33
o 10 10 | WHEN SHE KISSED ME (Almost Country) Casey Donahew | 1221 | 65 @ 20 15 | BAD REPUTATION (River House) Grant Gilbert and Hudson Westhrook | 938 | 112
@ 1 15 | IMISS US (RedPlay Media) Trevor Underwood | 1193 | 40 @ 21 13 | THEOTHERS (Late AugustRecords) Cody Jinks | 884 | 95

Texas Regional Radio Report Top 100 is compiled from weekly online playlist reports from 86 radio stations located in Texas and surrounding states, including reports from specialty
shows, internet and satellite radio outlets. Songs are ranked by total plays. For tracking, complete chart methodology and more information, visit www.texasregionalradio.com, or
contact Dave Smith at 972-252-8777. Copyright 2025, Texas Regional Radio Report
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billboard Country Airplay ™
s | tast Vglﬁs AUDIENCE (IN MILLIONS) PLAYS
week | week | ciart | TITLE Imprint/Label Artist |  THIS weEK - THIS WEEK - RANK
o 1 27 | HAPPENTO ME Triple Tigers * % No. 1(2 Weeks) ** Russell Dickerson 32.181 +0.605 8905 65 1
e 3 25 | HEART OF STONE Bailee & Buddy/BMG/Republic/Stoney Creek Jelly Roll | 28.032 +1.913 7737 440 2
e 4 19 | BOTTLE ROCKETS Triple Tigers Scotty McCreery & Hootie & The Blowfish | 26.648 +1.327 7557 326 3
4 2 34 | GOOD NEWS American Dogwood/EMPIRE/Magnolia Music Shaboozey | 26.282 -2.640 6292 | -1029 6
e 6 13 | 1 GOT BETTER Mercury/Republic/Big Loud Morgan Wallen 22.425 +0.692 6564 83 4
G 7 26 | BAR NONE MCA Nashville Jordan Davis | 22.187 +0.843 6504 137 5
7 5 31 | AFTERALLTHE BARS ARE CLOSED Fifty-One/Forty-Nine/Valory Thomas Rhett | 22.052 -1.193 5642 -270 9
e 8 8 | BACKINTHE SADDLE Seven Ridges/Columbia Nashville Luke Combs 19.708 +0.602 5710 342 7
e 10 | 42 | DARLIN’ Warner Music Nashville/WAR Chase Matthew | 19.425 +1.956 5681 348 8
10 9 54 | FRIDAY NIGHT HEARTBREAKER Capitol Nashville/MCA Nashville Jon Pardi | 16.806 -0.753 5013 -194 10
1 1 52 | HEAVENSTO BETSY Big Machine Jackson Dean | 14.994 -0.181 4553 -20 1
@ 12 | 53 | WHAT KINDA MAN MCA Nashville Parker McCollum | 12.977 +0.069 3889 -18 14
13 | 13 17 | SOMEWHERE OVER LAREDO Broken Bow Lainey Wilson 12.657 -0.198 4246 -100 12
14 | 14 | 27 | HANDS OFTIME BigEC/EMI Nashville/Mercury Nashville Eric Church 11.407 -0.209 4066 -20 13
@ 15 | 26 | HOUSE AGAIN River House/Warner Music Nashville/WAR Hudson Westbrook 11.076 +0.233 3482 150 15
@ 17 | 28 | 3,2,1 Tucker Wetmore/Back Blocks/EMI Nashville/Mercury/Republic/Mercury Nashville Tucker Wetmore 10.995 +0.515 3439 37 16
G 18 | 37 | COWGIRL Stoney Creek Parmalee 10.658 +0.913 2940 79 18
18 | 16 | 15 | GOODTIMES &TAN LINES Leo33 ZachTop | 10.504 -0.195 3326 -565 17
m HOW FAR DOES A GOODBYE GO Macon/Broken Bow %% Hot Shot Debut /Most Increased Audience/Breaker % Jason Aldean 9.972 +9.965 2435 2432 25
@ 19 | 10 | DON'T MIND IF I DO Nashville Harbor Riley Green Featuring Ella Langley 8.755 -0.024 2752 57 20
@ 20 | 36 | STRAIGHT LINE Hit Red/Capitol Nashville/MCA Nashville Keith Urban 8.130 +0.110 2888 17 19
@ 21 | 34 | ITWON'TBE LONG RECORDS Nashville George Birge 7.709 +0.737 2721 90 21
@ 22 | 23 | FAVORITE COUNTRY SONG Mercury/Republic/Big Loud HARDY 7.373 +0.494 2456 102 24
@ 23 | 33 | IDAREYOU Big Machine Rascal Flatts & Jonas Brothers 6.886 +0.067 2541 45 22
@ 25 | 17 | STAY COUNTRY OR DIETRYIN’ Ten Point/Wheelhouse Blake Shelton 6.845 +0.529 2476 130 23
@ 24 | 11 | 6 MONTHS LATER Megan Moroney/Columbia/Columbia Nashville Megan Moroney 6.652 +0.278 2217 129 26
@ 26 | 39 | TIME'STICKING Valory Justin Moore 6.479 +0.301 2113 13 27
28 | 27 | 19 | YOU HADTO BETHERE Blue Chair/Megan Moroney/Columbia/Columbia Nashvile ~ Megan Moroney & Kenny Chesney 5.505 -0.307 2070 -136 28
29 | 28 | 32 | BETTER ME FORYOU (BROWN EYES) Fugitive Recordings/Magnolia Music Max McNown 4.992 -0.214 1932 14 30
30 | 29 | 41 | GOLDEN CHILD Riser House Meghan Patrick 4.771 -0.372 1827 -46 31
COUNTRY AIRPLAY CHART LEGEND
RANKINGS BULLETS RECURRENTS MOST INCREASED AUDIENCE

Country Airplay is ranked by
total audience impressions

for the week ending Sunday
based on monitored airplay

by Mediabase of 145 stations
by Luminate. Audience totals
on the chart are derived, in
part, using certain Nielsen
Audio-copyrighted Persons
12+ audience estimates (under
license © 2025, Nielsen Audio).
The list of all Country Airplay
chart reporters can be viewed
in Luminate’s online platform.

TIES

On Country Airplay, if two
songs are tied in audience, the
song with the larger increase in
audience is placed first.

Awarded on Country Airplay
to titles gaining audience

or remaining flat from the
previous week. A song

will also receive a bullet

if its percentage loss in
audience does not exceed
the percentage of monitored
station downtime for the
format. Titles that decline

in audience but increase in
detections will also receive
a bullet if the total audience
erosion for the week does not
exceed 3%.

On Country Airplay, descending
titles below No. 10 in either
audience or detections are
moved to recurrent after 20
weeks, provided that they

are not still gaining enough
audience points to bullet or if
they rank below No. 10 and
post a third consecutive week
of (non-bulleted) audience
decline, regardless of total
chart weeks. Plus, songs that
ascend to a peak between Nos.
1 and 5 will remain on the
chart for one additional week
even if dropping below No. 10.

HOT SHOT DEBUT
Awarded to the highest-ranking
new entry on Country Airplay.

Most Increased Audience on
Country Airplay lists the songs
with the greatest week-to-week
increases in total audience.

AIRPOWER

Awarded on Country Airplay to
titles ranking inside top 20 in
plays and audience rankings for
the first time, with increases in
both plays and audience.

BREAKER

Awarded on Country Airplay
to titles achieving airplay (at
least one detection) at 60% of
reporting stations for the first
time.

© 2025 Billboard Media, LLC
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billboardCountry Airplay =
s | tast Vglﬁs AUDIENCE (IN MILLIONS) PLAYS

week | week | ciart | TITLE Imprint/Label Artist |  THIS weEK - THIS WEEK - RANK
@ 30 | 21 | WHAT HE'LL NEVER HAVE Curb Dylan Scott 4.623 +0.022 2029 69 29
@ 31 | 29 | ENDS OFTHE EARTH RECORDS/Columbia/RECORDS Nashville Ty Myers 4.553 +0.105 1230 -1 38
33 | 32 | 13 | WEAK Valory Preston Cooper 4.058 -0.361 1471 -90 35
34 | 34 | 10 | ASONGTO SING Vanner/Republic/Big Loud Miranda Lambert & Chris Stapleton 3.992 -0.057 1569 -10 33
@ 35 | 22 | IAIN'T COMING BACK Mercury/Republic/Big Loud Morgan Wallen Featuring Post Malone 3.989 +0.132 1133 38 41
36 | 33 | 44 | WOULD IF I COULD Mercury/Republic/Big Loud ERNEST 3.975 -0.115 1678 -19 32
37 | 36 | 21 | THE FALL CoJo/Warner Music Nashville/WMN Cody Johnson 3. 711 -0.125 1077 -7 42
@ 37 | 23 | HARD FOUGHT HALLELUJAH Brandon Lake/Essential/Lyric Ridge Brandon Lake X Jelly Roll 3.624 +0.212 1169 -24 40
39 | 38 | 16 | ME &A BEER Harpeth 60 Chris Janson 3.077 -0.265 1375 -18 36
@ 39 | 24 | TILTHE LAST ONE DIES Boss Moves/Black River Chris Young 3.036 +0.110 1514 1 34
41 | 40 | 17 | SAME MOON Riser House/Columbia Nashville Mitchell Tenpenny 2.537 -0.026 1070 -63 43
@ 42 | 28 | WISHYOUWELL Music Soup/Interscope/MCA Nashville Vincent Mason 2.276 +0.263 1209 48 39
43 | 41 | 14 | WRONG HEARTS BMG/Galaxy Label Group LOCASH 2.121 -0.033 977 -53 46
44 | 44 | 10 | 2 PAIR Zone 4/RCA Nashville Kane Brown 1.884 -0.046 742 -42 51
@ 45 | 25 | NOTATTHIS PARTY VERSION lll/Warner/WAR Dasha 1.817 +0.016 1041 -50 44
46 | 43 | 18 | PAPER UMBRELLAS McGraw/Big Machine Tim McGraw Featuring Parker McCollum 1.755 -0.247 1320 -88 37
@ 46 | 17 | BAGGAGE Black River Kelsea Ballerini 1.680 -0.020 1025 31 45
@ 48 8 NEVER CALL AGAIN Thrivin Here/Warner Music Nashville/WMN Gavin Adcock 1.587 +0.161 857 12 48
49 | 47 | 15 | DRINKWITHYOU Nashville Harbor Brett Young 1424 -0.068 836 -52 49
@ 49 | 11 | KID MYSELF Night Train/Broken Bow John Morgan 1.408 +0.014 883 37 a7
@ 51 6 MAKING GOOD TIME Three Up Three Down/Columbia Nashville Old Dominion 1.374 +0.106 726 -7 52
@ 50 | 18 | BURNED DOWN HEAVEN Big Machine Chase McDaniel 1.319 -0.008 664 12 54
@ 53 | 10 | EASYTO LOVE Broken Bow Dustin Lynch 1.089 +0.038 722 -3 53
@ 57 11 | AMEN American Dogwood/EMPIRE/Magnolia Music Shaboozey & Jelly Roll 1.053 +0.249 526 90 59
55 | 54 IWISHYOU WOULD Valory Mackenzie Carpenter Featuring Midland 1.032 -0.019 663 -7 55
@ 55 SEVENTEEN Columbia Nashville Kameron Marlowe 1.022 -0.024 580 20 58
57 | 52 | 13 | USE ME Leo33 ZachTop 0.935 -0.273 82 -5 -
@ 58 NOTELLIN’ True To The Song/Nashville Harbor Caroline Jones 0.914 +0.113 753 24 50
@ 59 2 | ALL MY EXES Mercury/Big Loud Lauren Alaina Featuring Chase Matthew 0.866 +0.098 495 51 60
m AIN'T A BAD LIFE Fifty-One/Forty-Nine/Valory Thomas Rhett Featuring Jordan Davis | 0.756 | +0.160 | 197 | 75 i

Jessie Murph performed an acoustic set and engaged in a conversation
on Sept. 15in an event hosted by ASCAP at Nashville’s Analog at
Hutton Hotel. From left: ASCAP Nashville vp Mike Sistad and assistant
vp Evyn Mustoe, Murph and ASCAP Nashville manager Emilia James
and associate director Duane Hobson.

Sam Hunt caught up with Audacy regional brand manager/WUSN
Chicago PD Marci Braun (left) when he performed Sept. 12 at the
McHenry Music Festival at Petersen Park in McHenry, lll. With them is
MCA Nashville director of Midwest promotion Donna Passuntino.
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TOM ROLAND

Hockey Hall of Fame member Shea Weber (right) introduced Josh Ross
before he performed “Hate How You Look” on Sept. 13 on the Canadian
Country Music Awards in Kelowna, British Columbia, where he was
named entertainer of the year.

SONGWRITER JAMES DIES IN CRASH

Brett James, a 2020 inductee in the Nashville Songwriters Hall of Fame,
died Sept. 18 in a North Carolina plane crash that claimed the lives of all
three passengers.

James, 57, came to Music City originally as an artist, but he rode a strong
melodicflare and a passionate focus on writing to animpressive string of hits,
including the Carrie Underwood titles “Jesus, Take the Wheel” and “Cow-
boy Casanova,” Dierks Bentley’s “I Hold On,” Jason Aldean’s “The Truth,”
Martina McBride’s “Blessed” and Rascal Flatts’ “Love You Out Loud.” He
also penned multiple Kenny Chesney titles, including “Keg in the Closet”
and the Uncle Kracker collaboration “When the Sun Goes Down.”

James capitalized on his opportunity in the business, producing music by
Kip Moore, Josh Gracin, Jessica Simpson and Danielle Bradbery, and form-
ing the Cornman Music publishing company. The firm’s website currently
lists eight writers, including Moore, Lydia Vaughan (“If1Didn’t Love You”),
Will Bundy (“Brown Eyes Baby”) and Graham Barham (“Devil You Know”).

RADIO & RECORDS®

MCA added senior director of media Connor Hunt, previously employed
as Warner director of media and strategic development ... BMG announced
it acquired the recorded-music rights for Jason Aldean’s early works from
nearly two dozen other artists and songwriters, bringing the singer’s complete
discography under BMG’s umbrella. The agreements cover his albumsreleased
between 2005-2019 ... Artist-writer Coleman Jennings signed arecording
dealwith Big Loud Texas and Mercury. His first track in the agreement — “Head
Spinning,” produced by Dave Cobb (Chris Stapleton, Brandi Carlile) —was
released Sept. 19...Leo33 welcomed Denver-bred six-piece act Clay Street Unit
to the roster. Band members include singer-guitarist Sam Walker, mandolinist
Scottie Bolin, bassist Jack Kotarba, banjoist Jack Cline, steel guitarist Brad
Larrisonand drummerBrendan Lamb ... Advantage Music Researchlaunched
anewmusic-testing product, Scorecard Plus With Sean Ross, featuring audience
metricsand insights from the Ross On Radiofounder ... Zimmer Midwestlaunched
KZMO Springfield, Mo., blending mainstream country with select alternative
and red-dirttitles. Cluster operations manager Chris Kennedy is PD of the new
signal... Country Radio Broadcastersrenewed itsleadership with Kurt Johnson,
of Townsquare Media, returning as president. Three executives were newly elected
tothree-yearboard terms: Ashley Layfield, WFUS Tampa; Jordan Pettit, Grand
Ole Opry;and Stacy Waugh, Big Loud. Go here for the full board list ... SiriusXM
willintroduce alimited-run Taylor Swift listening option, Taylor’s Channel 13,
beginning Sept. 20, 13 daysahead of the release date for her nextalbum, The Life
of a Showgirl ... Devon “Dee"” Doers was promoted to iHeartMedia MidNorth

RegionareapresidentfromiHeartMedia/Minneapolis vp of sales, RadioInk.com
reported. The new position gives Doers oversight of stationsin Minnesota, North
Dakota and Wisconsin, with 11 country outlets among them in eight markets,
including KEEY Minneapolis; KQDY and KBMR Bismarck, N.D.; and WMIL
Milwaukee ... Two country stations have made staff moves in Portland, Ore.,
accordingto Radiolnsight.com. Danny Dwyerwilljointhe on-airteamatKWJJon
Sept. 26, thoughthe stationisalreadypromotinghisarrivalwithatravel contest that
pairshimwithrecordingartist Shane Profitt. Dwyerwasformerlyassistant PD at
rival KUPL. Meanwhile, KUPL promoted Dylan Salisbury tocontentdirector after
20monthsinthe assistant directorrole ... KILT Houston music director/afternoon
host Nick Russo added the afternoon shift at WDAF Kansas City, RadioInsight.
comreported ... Country Radio Broadcasters is accepting applications for three
Lisa McKay Women in Radio Scholarships through Oct. 13, with the recipients
receiving travel and accommodations for the Country Radio Seminar in March
2026. Go here to apply.

‘ROUND THE ROW

HARDY signed a publishing deal with Spirit Music Nashville in an agreement
that also includes Spirit’s purchase of his ownership in select songs from his
existing catalog. HARDY remains a partner in Relative Music Group ... River
House and Sony Music Publishing Nashville reached a publishing deal with
Spencer Jordan ... Artist-writer Drew Parker (“Forever After All,” “Home-
made”) announced he is shifting his career focus from country to Christian
music ... Billy Strings claimed his fourth entertainer of the year trophy dur-
ingthe International Bluegrass Music Association’s 36th annual IBMA Blue-
grass Music Awards on Sept. 18 in Chattanooga, Tenn. Jason Carter and
Michael Cleveland were double winners at the ceremony. Go here for the
full list ... Madison Hughes won best country artist behind her song “I De-
serve a Drink” during the Unsigned Only Music Awards, announced Sept.
17. Go here for the complete rundown ... FEMco partners with She Is Music
for its monthly showcase on Oct. 1 at Nashville’s Anzie Blue, featuring Ruby
Amanfu, Jessie Baylin, Angie K, Eliana and Corrina...Mitchell Tenpenny’s
10Penny Fund and ACM Lifting Lives are partnering to provide 10 grants of
$10,000 to support music industry membersimpacted by cancer. Go here for
details...Songwriter Bobby Hart died Sept. 17,leaving an enviable catalog of
hits. Best known for his work with Tommy Boyce writing for The Monkees,
the duo was responsible for “Last Train to Clarksville,” among others. Hart
also earned country hits as a songwriter when Johnny Duncan and Janie
Fricke covered the Jay & The Americans single “Come a Little Bit Closer” and
when Lane Brody recorded “Over You” for the movie Tender Mercies ... For-
mer Nashville publicist Kim Fowler, 58, died Sept. 18 following a bout with
early-onset dementia. She handled media during her career with Mercury,
Sugar Hill and Rising Tide, representing recordings by Dolly Parton, Nickel
Creek and Shania Twain, among others. @

Shaboozey (left) performed as EMPIRE celebrated its 15th anniversary
with a Sept. 13 concert at Civic Center Plazain San Francisco. EMPIRE
founder/CEO Ghazi surprised him with an RIAA-certified diamond
plaque for “A Bar Song (Tipsy).”

SAYLOR NEDELMAN
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In November, Billboard will honor the most powerful people in the
live entertainment industry at the Billboard Live Music Summit &
Awards, which returns to Los Angeles on Nov. 3 as a must-attend
event for the decision-makers and thought leaders shaping the
future of the touring industry.

The 2025 Touring Power Players will be recognized in the Oct. 25
print issue of Billboard and celebrated at the Live Music Summit,
which will include panel discussions and award presentations to
the year's most visionary leaders worldwide.

Advertise in this issue to reach agents, artists, managers, venues,
promoters and event producers and to congratulate the 2025 Touring
Power Players, as well as the Legend of Live, Touring Artist of the
Year and Executive of the Year.
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TITLE Publishing-Licensing Org.
(Songwriter) Chart Position

2 PAIR Not Listed (K.Brown, G.Foust, | Franzino, J.Free, AHaas,
JAHackworth) 44

3,2,1 Concord (o wgms BMI/Jomil 10 Music, BMI/Native
Nofes Music, BMI/Warner-Tamerlane Pubhshm%(orp BMI/
SugarPlum Songs, ASCAP/WC Music Corp., ASCAP (JMillr,

SOverstreet, JReynolds) 16

6 MONTHS LATER Sony T\mber Publishing, SESA(/
Georg\amo Music, SESAC/WC Music Corp., ASCAP/Bur,
Lovers Music, ASCAP/T E Room LL( S es ], A (APS ny
Tree Publishin BM\/M SSY | NA“ONA[MUSIC BMI
Shannanigans Publish mg SESA( Eclipse Three Music,
SESA(Z:Sonv Lakeview, SESAC (MMoroney, B Wiliams, D.Mescon,

AFTER ALL THE BARS ARE CLOSED
Warner-Tamerlane Publishing Corp. BMIéB e A light
Pu I|sh\W M\/B\P Loud Mountain |L.C MI/ohnB ron
Music, BMI/ sland Bay Music, BM\éSon S By 10K HRS
Publishing, BM\/B 17 Music, ASCAP/Kobalt Songs Music
Publishing LLC, ASCAP/Dragon Bunny Music, BMi/Sony Songs
LLC, BMI (Thomas Rhett, JIC.Bunetta, J.Byron, JFree, JK Hindlin) 7

AIN’T A BAD LIFE Warner-Tamerlane Publishing
(orp BMI/Be A Light Publishing, BMI/Big Loud Mountain
ohn Bvron Music BMI]qQarre Pu Mshm? Worldwide,
Back Block Publishing, BMI/Sony Tunes,
AP POPBI P\(ks AS(AP/Master 0f My Domain Music,

usic Corp., ASCAP/Big Loud Mountain Tunes,
AS(AP/Mark Trussell Pub Dessignee, ASCAP (Thomas Rheft
JByron, AG.Gorley; B Pendergrass, M Trussell) 60

ALL MY EXES \as Music, BMI/Wamer Tamerlane
Publsh o? BMI/These Are ]e
PASSTHE UBLISHING, BMI/QOn\ Le neds Mus|( BMI/

n There Wrote That Publishing, BM /imsno 1 Publishin
Group, BMI/Sony Tree Pubhshm BMI/ Tape Room Hns B I/
Hoops Don’t Lie Publishing, BM/Modern g
Music By Work Of Art, BM\ (LaurenAa/na JA Gutch CJohnson
WPhillps) 59

AMEN Poorchoice Music Pubhshmg BM\ASon s Into
0ems, M\{SongsOfKobalt Music Publis m(]; merica,
nc., BMI/Seth Ennis Publishing Designee, BMI/Jordan Gray

ublishing Designee BMIéW( usic Corp., ASCAP/Range
edja Partners LLC ASCA {Essan(y Music' Pubhsh\B(i4
ASCAP/S2 Songs LLC, BMI/Songs Ot Universal, Inc \(Kevm
owers Pubhs m DeﬂFnee Mi/Bailee’s Ballads, BMI/BMG
atinum Son% MI/Sony Songs LLC BMI/Sea Gayle Ale
House Music, BMI (COCh/bueze JBDeFord, SCCook JH Foote,
SWEis, JGray, K.J Bowers, NSastry) 54

BACK IN THE SADDLE Son?s 0f Universal,
MI/Show Me Your Titles LLC, BMI7Sony Countryside,
MI/Song ron Keys Publishing, ASCAP/Hifs 0f 50 ng
[sbell,

usic, ASCAP/Braven Baker Music, ASC P(LCombs
JDSingleton)

BAGGAGE Sony (ross Keys Publishing, ASCAP/Feel Your
WavThrou% Publ\shmg AS AP/B|g Music Machine, BMI/Big
Ass Pile OF Dimes Music, BMI/Warner-Tamerlane Publishing
(or(p BMI/Self Made Enterta\nmenl BMI/The Piano Room
ASCAP/W.CM. Music Corp, SESA(éVandeezv Songs, SESAC/
Songs Othvthm House Black, S SA( (K Ballerini, J.J Dilon,
K Fairchil, H Lindsey, AVanderheym) 47

NONE Sony Tree Publishing, BMI/Tape Room Hits,
BMI Artist 101 Publishing Grou? BMI/Songs Of Kobalt Music
Publlsl)mg America, Inc., BMI/Tape Room LL} Series |,
ASCAP/H Phelps Pb Designee, ASCAP/INC Music Corp.,
AS(AVI\D/Kwsa Pubhshm% BM\ ritersonthecornPublishing,
BMI/Warner-Tamerlane Publishing Corp., BMI (B.JJohnson,
HPhelps, LVaughan) 6

BETTER ME FOR YOU (BROWN EYES)
Son s From The Penalty Box, BMI/Sony Tree Publishing,
ax McNown Music, BMI/Carver Music Publishing,
TunesO Km Pen, BMI/Ready Set Publishing, BMI
(M MeNown, JKenney, AA Suppelsa, TK Dabbs) 29

BOTTLE ROCKETS Songs Of Universal, Inc., BMI/
Dagum Music, BMI/Sonas OfSpmt II'Nashville, ASCAP/
FIu|dTunes 11, ASC PBeatsB Y Brent, A (AP/BUHE/
Bishop Music, AS(A jmt Nashvw\IeTh e, SESAC/

Sonﬁs Of Fluid |T, SESA (ﬂ?o he Buss, S B
Nas vMIeTwo(rescendo /?5 P/Fluid Tun s AS A /S

Of Spirit One Nashville, B Of Fluid 11, BMI/H eavv
Leftwuswc BMI/Woah, AS M nica’s Reltictance o Lob,
ASCAP/EMI April Music, Inc., A CAPES McCreeBy B Anderson,
DGeorge, JBussey, F-Rogers, M Criswell, B Hamrick, DTRucker,

MBryan, DiFelber J.Sonfelc) 3

BURNED DOWN HEA! EN Noth Like You
Heard Sound, BMI/Sony Tree Publ shm 2 udy Rocks
The USA, BMIES ny Timber Pu b\ ESAC/CUES Like A
Nite Music, SESAC (CMcDaniel M te Llees) 52

COWGIRL Tileyard Music Publishin L}d PRS
Sentric Music Ltd., PRS/Reservoir 416, 7 (real
BMI/Sony Tree Pu bllshm BM\/NewMamac Musm North
SOCAN/VaughnCo Musm blishing Inc. PRS (ookm%
V\nv\ Publishing Ltd., PR}J omas Frank Ridley Horsley
Publishin Deswgnee PRY/8936 Music, BM
Music Pub\shmgB | DLeW/sDFannm
TFR Horsley; MThomas, BKnox, JMcSwain, S.

Parmalee
D.Newman, R Jay,
homas) 17

DARLIN’ Hunter Huff Publishi gDeS\gnee BM\AOaran
an Publishing DESI nee, BM| onv Tree Publishing, BMI/
BM\éDropn usic, BMi/Chase Matthew Music
P bll hing, BMI/Warner-Tamerlane Pubhsmng Corp,, BMI/
Bridge T Music, BMI/Kobalt Music Servies [d., PRS (Chase
Matthew, AMaxiell HHuff, CWilkie, Jake Angel) 9”

DON’T MIND IF | DO Warner-Tamerlane
E%}I%ng (org , BMI/Back 40 Publishing International,

RINK WITH YOU SuperBH Mus|( AS(AP/(aIMHe
Pubhshm , ASCAP/Concord Road, BMI/Rio Bravo Music, Inc.,
BMI/Off The Record, ASCAP/Sony Tunes, ASCAP/W( Music

Corp., ASCAP (BYoung, JFrasure, TLucca, E L Weisband) 49

EASY TO LOVE Hit Train r?uswc BMI/Warner-
Tamerlane Pubhshmt{; (orB BMI/Ben There WroeThat
Pubhshm%’lBM\/Art\s 101 Publishing GrouB BMI/Songs
0f Kobalt Music Pubhshmg America, Inc., BMI/Sony Tree
Publishing BM\/T /Ht s, BMI/HALLPASS, A AP/
Tumtab\e usic P (AP uswc(orp ASCAP/Rocky
(reek James, AS(AP/TaEe Room LLC Series 1, ASCA KSonv
(ross Keys Publishi S(AP/PTNBP blishing, ASCAP (D,
Lynch, B.J.Johnson, JRHall, H.Phelos, ZCrowel)) 53

ENDS OF THE EARTH Ty Myers Publishing
Designee, BMI (T Myers) 32

E FALL Sea Gayle Ale House Musm BM\/Bobbv
son Publsihing Designee, BM|, So s 0f mversa\
., BMI/Keep (hop mPubh&hmg F/Exwt 83 Son g
i/Anthem Muswc ubhshm II, ASC 5/Son\/(ross eys
ublishing, ASCAP (B Pinson, R Fulcher, J. Stover) 37
FAVORITE COUNTRY SONG Deemer (amp
b|shm BM\ Sonv Tree Pubhshm BMI Relative Red
Music, BMI/Bigger B |/Warner- amerlane
bllshmg(or BM\ TapeRoom usic Round Two, BMI,
RL Country Tunes, MIéMvr?n BaMev Publ\shmngM\ ony
0ss Keys Publishing, ASCAP/Mast XD n Music,
ﬁ\S(AP/P(}pgvstk& "ASCAP (MWHardy,Z bend, BBaA ey,
orle

6.

FRIDAY NI H HEARTBREAKER (oncord
(op Xr% s, BMI/Jomil 10 Music, BMI/Cascade Road Songs,
ASCAPTWC Music Corp. S(AP(T mpkins. FamHSVacat\on
ASCAP/BI Mu (M chme BMI/Big Ass Pile Of
Music, BMI/I Finally Got Some Publishing, BMJ/The Buffalo
Catalogue, BMI (JMiller,C.Tomokins, JJDillon, D.Ross, R.JHurd) 10

GOLDEN CHILD Anthem Entertainment B, SOCAN/
Iron Son%l\rd Publishing B, BMI/lackob Son s |1, BMI/
usm Publishing 1, BMI/Sweet Bah ¥ URU Songs,
BMI/World For Aaron Eshuis Concord Alto €1, ASCAP (M
Patrick, J.Hyde, A Eshuis) 30

l? NEWS Kreshendo, ASCAP/WC Music Corp.
AS(AP 2 Songs LLC, BM\/SOH%SO Universal, Inc. BMI/
Range Vedia Partners LL§ ASTAP, EssancY Muswc Pubhshmg
ASCAP/Torrey Songs. BMI/Songs 0f Kobal Mus\( ubl|shm
America, Inc., BMI, 8ms Manaﬁemem(

Paco Place Sonﬁs BMI(COChibueze, N.Sastry, S.CA Cook fTorrey
MR Pollack, ROM

OOD TIMES & TAN LINES Rio Bravo Music,
Inc BMI/Za(h Top Music, BMI/Major Bob Produ&tlons BMI/
Sony Tree PubhshmF BMI/Dom hat | Do, BMI/Hits From
The Tape Room, BMI/50 Egg Music, BM\/WamerTamer\ane
Pubhshmg Corp, BMI(Z Top,CChamberam WMcCubbin) 18

HANDS OF TIME Sony Tree Pubhshm% BMI/Longer
And Louder Music, BMI/WC Music Corp., ASCAP/Endurance
Sierra Charlie, ASCAP/Mare Magic [arusoe Music, ASCAP (E.
Church, Scooter Carusoe) 14

HAPPEN TO ME (oncord Copvﬂ?hts BMI/Big Hits N
Gravy, BM| (oncord Tunes, SESAC/Card Tables Music, SESAC/
Hand Your Hat Hits, SESAC/Warner-Tamerlane Publishing
Corp., BMI/Big Music Machine, BMI/Big Ass Pile Of Dimes
Music, BM Songs 0f Universal, Inc., BMI/Family Farm Songs,
BMi/Sony Tree Publishing, BMI (R Bickerson, C.LaCorte, JDillon,

CMcGill, R Hazard) 1

HARD FOUGHT HALLELUJAH Brandon
Lake Music, ASCAP/Music %X Flevation Worsmp Pubhshmg
BMI/Be Essential Songs, BMI/Also Also Indsutries, BMI/
?EMDeeFS g)a\\gds BMI (B M Lake, SFurtick, BW Hastings, C.J.Brown,

HEART OF STONE Bailee’s Ballads BMI/BM
Platinum Songs US, BMI/Round Hill Songs Il AS

d Entertainment Group Music Division, AS(AP/Blg
Blue Nation Music, ASCAP/Rarre Publishing Worldwide, BMI/
Son?s 0f Ba(k Block Publishing, BMI/Warner-Tamerlane
Publishing Corp., BMI/God Made Most Played Most Paid
Pub I|shmg BMI/! ong(ross Keys Publishing, ASCAP
(JBDeFord, ZCrowell, B.Pendergrass, Shy Carter%

HEAVENS TO BETSY little LouderSongs BMI/
Son sOf Kobalt Music Pubhshmg America, Inc,, BMI/Well
Thaf Was Awkwa dM usic, Music Machine, BMI/Sony
Tree PubhshmB%BM\ Son sOﬂut awaY Musw( BMI/Daddy’s

Home Music, BMI/Songs Of Har, eth Valley, BMI/Warner-
Tamerlane Publishing Corp., BMI (JDean, Daws DWilliams) 11
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HOUSE AGAIN Sony Tree Publishin BMI/Son%
Tuckaway Music, BMIéSon (ross Ke sPub \shmg ASTA

Party Of 3 Songs, ASCAP/Southend Kid Music, A (AP/Saxet
HW Music, BMIT(HWestbrook, NA Medley, DAlleyj 15

HOW FAR DOES A GOODBY GO Makena
(ove Music. ASCAP/BMG Gold Songs, ASCAP/Triple Play
Music, BM\/BMG Platinum Songs US, BMIélnshsonmuS\( BMI
(KM Allison, J.Edwards, TKennea; J Morgan) 19

I AIN’T COMING BACK Honey Hole Pubhshmg

BMI/Warner- Tamerlane Pubhshmgp(orp BMI/B

Publishing, ASCAP/Deemer Camp Publishing, BMI/UmversaI

Musw(Works GMR/PosIv Publishing, GMR/Em gB Usic,
BMi/Big Loud Mountain LLC, BMI/Sony Songs L M\/Sonv

Tree Pubh h\cg BMI/Relative Mu5|( roup, BMI/Redneckel
Music, BMI (MCWallen, L.BBell MWiHardy, AR Post, EX. Smlth

Charlie Handsome) 35

| DARE YOU N\(k/lonas Publishing, BMI/PWZ
PubhshmP House. BMI/Warner-Tamerlane Publishing
( (p Mi/Shay Mooney Music, BMI/Seven Peaks Mus|(
ASCAP/8Sixteen Music, ASCAP (N.J.Jonas, Tommy English,
SMooney, DWhitmore, Jr) 24

1 GOT BETTER Honey Hole Publishing, BMI/Warner-
Tamer\ane Publishing Corp., BMI eemer (amp. Publishing,
I/SongsOf Umversal Inc. BM th ians 4:7 Songs,
BMI/Songs Of Back Block Pub Mshm? {Rarre Publishing
WorIdW|de BMI/Ern Dog Music, BM B\g oud Mountain
LC, BMI/Sony Songs LLC, BMI (MCWallen, MW.Hardy; C.McGil,
BPendergrass EK.Smith, Cherlie Handsome JReeves)

T WON’T BE LONG Big Machine, ASCAP/Liz
Ros Music, LLC, BMI/Warner-Tamerlane Publishing Corp.,
?Sonas 0f Universal, Inc, BMN/Son s Of Wild Cat Well
%ﬂ( B \/Sonv Countryside, BMI (G.Birge, J.A Fox, CMcGill
nderson) 2

WISH YOU WOULD Tack Macb Tunes, BMI/
Wamer Tamer\ane Publishin (or? BMI/Concord Arch
Son?s ASCAP, % Loud Mountain Tunes, ASCAP/Boom Town
ishini A ( /(on(ord (opvn%hts BM\/CreaUve Pulse
usic, BMI/WC Music ore/ ASCAP/Cascade Road Songs,
AS(AP/Tompkms Family Vacation, ASCAP (MECarpenter,
JHutcherson, J.Moore, C.Tompkins) 55

KID MYSELF Triple Play Music, BMI/BMG Platinum

S0 n?s US, BMI/T Tree Music, BM\/WamerT erane
Publishing Corp., BMI/Endurance ARpha ASCAP/Total
Schmidt Songs, ASCAP (Morgan, TR Hubbard, JM Schmidt) 50

MAKING GOOD TIME W( Music Corp., ASCAP/

Bird A7d Bean Music, ASCAP/Trevor's Advocate Publishing,
ASCAP/Twelveb Dogwood, ASCAP/Universal Music Corp.,
AS(APATurSAnd Chorys, ASCAP/Warner-Tamerlane
Publis mﬁ Corp., BMI/Smackshot Musm BMI Kal)e In
Parls BMI/Music Of CTM Outlander Music LP, BMI/Songs

0f Universal, Inc., BMI/South Of T Publishing, BMI/Music
of Blackheart, BMI/gSonv Cross Keys Pubhshmg ASCAP (M.
Remsey, T. Rosen, B.FTursi, R Copperman, Ross Ells) 51

E & A PEER Anthem Red Vinyl Music, BM\/Buckknla
usic, BMI/S onv (ross Keys Pubhshm% ASCA PéMaster 0f My
n)a\ n MUsic, AP/P SCAP/TOP P bhshmg
MI/Hits From The Tape oom BMI/Warner-Tamerlane

Pubhshmg (or BM\ Sony Tree Publishin ID

Room HIts, BM irebird (ounlrv Tunes, BMI/Oakdale Market

Publishing, BMI (C.Janson, T.Phillios, AG.Gorley, A Sheridan) 39

NEVER CALL AGAIN Son\f Tree Pubhshm BMI/
ood Cock Tunes, BMI/World For Colton Venner, BMI/
Concord (o yn?hts BMI/Tea Far Pubhshmg BMI Warner-
Tamerlane Publishing Corp., BMI/Bridae 1 Music, BMI/Bada
Bing Baa Boom Publishing, BMI (G Adcock, JTaylor, Cenner
JRauton) 48

NOT AT THIS PARTY Ben There Wrote That
Pubhshm%’lBM\/AmgI 01 Publishing Grou BMI/Son s
0f Kobalt Music Publishing Amen(a m( {

Publishing House, BMI/Sony Songs (BMI/ onx(ross Keys
Publishing, ASCAP, Master f My Domain M é
Popp& Icks, ASCAP/Son Tree Publishin BMI/Tape oom
Hits, BMI (ADNovornyAG orley; B.JJohnson) 45

NO TELLIN’ (aroline Jones Pubhsm BDeswgnee BMI/
Wamer Tamerlane Publishing Corp., BM| 7 Music,
éSma(k Back Music, BMI/ usw(O (M Qutlander Music

[P BMI (C.D.Jones, L.McLamb, C.Park) 58

PAPER UMBRELLAS Spirit Nashville One
(rescendo, BMI/Tunes Of Fluid, BMI/Rust And Chrome Music,
BMi/Son Coumr\{swde BM\/DESTO SONG SLAYER, Bl /
Marzia Music, BMI (M Criswell, D.Milligan) 46

MOON Sony Count%swde BMI/Ris e r Ten Music
BM Umversa\Muswc(orp ASCAP/P M usic, ASCA P/
Songs Of Univers; \ Inc., BMI (hamerBue 1/Songs 0f
Riser House, BMi/Dtown BOO?IQ Music, BMI (M Tenpenny;
PDiGlovann;, D.Southerland, DWison) 41

SEVENTEEN Sony Tree Pubhshm? BMI/Idjot Circle
Pubhshm LG, BM[{BHdgelMusK BMI/Bada Bing Bada
Boom Pu lishing, BMI/Sony Pop Music Pubhshmg GMR/
Eldridge Pubhshmg (o ¢ R/U‘[He Louder Songs, BM|,

Songs Of Kobalt Msic Pubhshmg merica, Inc., BMI/Songs

0f (ombushon Five, BMI (KMarlowe, TBeathard, AGoodloe,

JTaylor, B Springsteen; 56

SOMEWHERE OVER LAREDO Son
(ountr&mde BMI/Story Farmer, BM‘K’IS ngs OfWMd Cat Well
Music, BMI/Songs Of Riser House, Bl I?Dtown Boogie Music,
BMI/Concord Sounds, AS(API/JTa(kIebox Publishing, ASCAP/”
EMI Feist Catalog, Inc., ASCAP (LWilson, TAnderson, DWilson,
AAlvert, EYHarburg, HArlen) 13

ONG TO SING Sony Tree Publishing, BMI/Pink
Dog Pubhshm BM W( Musm(or AS&AP/I lrote These
tl] Music Corp., SFSAC/Na nerPudde\e
Puplishing, S A( Warner-Tamerlane Publishing (ot
BMi/Songs For The Munch Music, BMI (MLambert CStap/eton
JFrasure, JFleenor) 34

STAY COUNTRY OR DIE TRYIN’ Sony
Tree Pubhshm BM\/ReIatlve Red Music, BMI/Cowboy.

Cuts Music, BMI/Warner-Tamerlane Publishing Corp., BMI/
WritersonthecornPublishing, BMI/WC Mus\ orp AS(AP/
Chimney Pot Songs, A S(AP?SongsO Madfun, A /aé)
Room Music Round Two, BMI/Myron Bailey Pubhshmg M{
FBRL Country Tunes, BMI (D.Parker, G.Barham, SEllis, B.Balley) 25

STRAIGHT LINE Songs 0f Universal, Inc., BMI/
MAROMA Music BMI(Fava arm Songs, BMI/Twvelve6
Dogwood AS(APéJ ow e(ords&Ta;S)es ASCAP WCMUSK
(orp., AS! APASH reg Wells Songs, ASCAP/Kobal tSon
%&\( Publishing LLC, ASCAP (K Urban, CMcGil, J Flowers,

THE LAST ONE DIES Sony (ross Keys
P bl|shmg ASCAP/Songs By Slip, AS(AP{ 0| (\/nmber
Publishing, SESAC/M & M (o HNﬂ EOA /Son Tree
publisf hmg BM1/940 Songs, BM! (BHaysli, SMoseyJWa/ker)

TIME’S TICKIN G Double Barre\ Ace Music, BMI
Big Music Machine, M{W( Music Corp,, ASCAP/Wild Willy
Music, ASCAP/Music O The Corn, ASCAP/Warner-Tamerlane
Publishing Corp., BM/uH raw Publishing, BMI/Anthem
Music Puby \shm? II, AS (AP Tunes from The Red White
And Blue School, ASCAP (J.Moore, W.L.Bundj; R Montana,
JS.St over)Z]

USE_ME Rio Bravo Music, Inc., BMI/Zach Top Music, BMI/
Too Broke To Quit Music, BMIZSonv Tree Publishing, EMI/
%ulswhc 7\51(1 Magazines Publishing, BMI (ZTop, C.Chamberlain

chols) 5

WEAK W( Music (OZXO ASCAP/ORiofrick Music, ASCAP/
BMG SMverSonSq ; (/Smokey Miller Music, SESAC/Sonic
SM Music, SESAC/Warner-Tamerlane Publishing Corp.,

BMI/742 Sage Songs, BMI AWarrensMusm BMI (PCooper,
L Miler, BWarren, BDWarren) 33

HE’LL NEVER HAVE (urh Songs,
AS(AP Logan Robinson Pubhshm Designee, NS/Ricky
Rowton Publishing De’g S/Robbie Gatlin ubhshmg
Designee, NS (D.Scott, L.Robinson, R Rowton, RGatlin) 31

WHAT KINDA MAN Parkermac Publishing, BMI/
Warner-Tamerlane Publishing Corp. BMI/AbundanUam
Publishing, BMI/Son: gs 0f Harpeth Valley
WRUCKE OLLMUSI BMI/M sic Of (TM Out\ander Music LP,
BMI (PMcCollum, JN.Spillman, NHemby)

WISH YOU WELL Big Music Machine, BMI/Works
by Range Music Partners, B E/ rbangerPubhshmgi( BMI/
B|gDAss Pile 0f Dimes Music, BMI/Songs Of B

lishing, BMyRarre Puplishing Wo dwide, BMI (G.
Warburton, J.JDillon, B Pendergrass, C LaCorte) 42

ULD IF 1.COULD Sony Acuff Rose Music, BMI
(DD; on, SEwing) 36

WRONG HEARTS BMG Platinum Songs US, BMI/
Webslln%er Publ\sh\? , BMI/Lovelegend Songs, BM| Sonv
Tree Pub |sh\rg% BMI/Red Bandana Publishing, BMI/S ug

Music, ASCAP/Drag Drag Music, ASCAP/Round Hill Songs
II AS(AP (PCBrust, C Lucas, M Dragstrem, J.Thompson) 43

OU HAD TO BE THERE Sony T\mber
Pubhshmg SESA(/Georg|amo Music, SESAC/Maj
Musw( \n( ASCAP/Warner-Tamerlane Pubhshmg (orp BMI/
E/Ie kers Go Boom Son%s BN}/Redne( Resume Music,
BM| 7Ta(k Ma(k Tunes BMI'(M Moroney, BWillams, M Carpenter,
MECarpenter) 2
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Making money in the music industry is hard
enough for artists and executives, which is why
they turn to an elite few to help with financial profit
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As a result of the rise of branding deals and
streaming services, the task of managing artist
income has become more complicated than ever,
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invaluable.

Adbvertise in this issue and reach an elite group of influencers
who guide their clients’ financial fortunes and know a thing
or two about how to invest their own money.

CONTACTS

East Coast/Midwest Joe Maimone | joe.maimone@billboard.com
Southeast Lee Ann Photoglo | laphotoglo@gmail.com

Los Angeles Aki Kaneko | moishekaneko@gmail.com

Latin Marcia Olival | marciaolival29@gmail.com

Touring & West Coast Cynthia Mellow | cmellow615@gmail.com

International Ryan O’Donnell | rodonnell@pmc.com

ISSUE DATE11/15 | AD CLOSE 11/4 | MATERIALS DUE 11/6




BILLBOARD COUNTRY UPDATE

10 Years Ago

SEPTEMBER 19, 2025 | PAGE 12 OF 12

Dustin Lynch Had A Hell Of A
Ride With ‘Hell Of A Night’

In 2015, the single put a hard-rock spin on the singer’s core country sound

Dustin Lynch went to No. 2 when he
landed his first single on a Billboard
chart with his heavenly titled 2012 re-
lease, “Cowboys & Angels.”

But he made it to the top by going to
“Hell.”

Lynch’s “Hell of a Night” hit No. 1 on
the Country Airplaylist dated Sept. 19,
2015, marking his second of nine ap-
pearances at the summit. In contrast

with the traditional-country vibe of “An-
gels,” “Hell” employs layers of power
chordsbuilt around a buzzy guitar sound
conceived by songwriter Zach Crowell,
who co-penned itin 2013 with Adam
Sanders and Jaron Boyer.

Lynch first caught “Hell” when Sand-
ersplayed the demo after ashowin Syra-
cuse, N.Y. Producer Mickey Jack Cones
chipped indistinctive chorus harmonies

whentheyrecorded it weeks later, in Jan-
uary 2014.

Lynch earned his first Country Air-
play No. 1 with “Where It’s At (Yep,
Yep)” on Sept. 27, 2014, and most re-
cently topped the chart on Sept. 21,
2024, with the Jelly Roll collaboration
“Chevrolet.” Lynch’slatest single, “Easy
To Love,” is No. 530n the list.

—TOM ROLAND
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